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Purpose

= Convert the voice of the client and current web
functions and capabillities regarding social tagging into
design guidance concepts

* Business impact: Use the voice of the client and de facto
standards to influence the ibm.com web site user experience
by converting user research into possible visual renderings,
requirements, and recommendations for design decisions and
Implementation options

* Process impact: Leverage user insights to guide design
decisions

 Business visibility: Strive to interlock with web team intent to
Improve the ibm.com web site user experience

- Efficiency: No cost method carried out by SMEs to reinforce
what's hot

Tagging Design Guide © 2008 IBM Corporation




| yourdotcom

IBM.COM

Executive summary

= Part 1 - Supporting information from previous research
findings
- Referred to Industry, Model and User feedback
* Reinforce the need for tagging

= Part 2 - Heuristic evaluations of tagging function on 30 sites

- Show tagging capability as a de facto standard within communities
- Demonstrate efficient and additional ways to tag

= Part 3 - Recommended emerging de facto standards

- Many IT sites have tagging within communities as a basic capability

* Tag a variety of items (groups, teams, people, experts, forums, blogs)
* Tags are a user input function and all tags are clickable

 Tags always link to a group of items with the same tag

- Easy registration process allows for more user collaboration (and tags)
» Tagging is located in close proximity to other social functions
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Part 1. Supporting research
Reinforces need for tagging
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March 26, 2008

= DesignSystemDirection_12-13-07_FINAL.ppt, December 14,
2008

= 1X2X 2H2007 Geo Test Detailed Plan and Findings FINAL
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Teen social networking

Designing for the Gen Y

. . Teen social sites capabilities
= Web networks are a daily routine for teens |
. . T R e o e e e el
= Keys to having a successful networking = . e —
site = | | e
) e e
* Ability to share - s e
— Tagging is a tool for referencing, sharing and Euronasaut sooial pafuarking aear
i i S rofile - guick, sasy, hat " i
communicating abilty o canas - i and ipote rene
H Ability to share & communicate® - condent, infarmation. commanis, coinions, sdvwiss.
- Teens tag people as mUCh as |temS Ba inleractive - garmes, compeliions, coiighorale (o solve a pratlem. J
Gt rewards - points, gifts, acknowlsdgment, visibility
* Agapreraine WINh mas
= I m pact & 2003 18N Corparation
. Successful sites: Ability to share
- Be ahead of the curve with Gen Y . ' e
eds to be flexible
= hany functions at fingerfips [Fasstess] p—
= functions within space - instant chat [Seegle] |
= Leverage other networking sites [¥ouTube.
Grogle] Faphian TEx
= Adapt with times - go mobile! [Seogle, Yaheol] | 5 e [t=e s e
moving rapidly into the mobile field - R — i__nf;' —
P .,_.E._m s .; e =
[oegutas EEE :-wwunm l:-'ool-.-'voo—-\.-
= . e —
TN

EM Confidestiol Fugion gaick Tir Horiz on sl rav igasion
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Harnessing communities

Harness the power of the user

= Leverage de facto standards (market perceptions)
= Allow users to solve navigation and silo concerns where possible

= Use social tagging to manage
"subject-to-subject” relationships

* leverage social intelligence
and connections

* instead of trying to accomplish
this manually

= Impact
* A more efficient and intuitive site

decreasing site density, supporting purposeful collaboration

Harnessing Communities | The New Frontier | TopLines Presentation

More Words to the Wise

*  Think strategy. not tocls
* Create communities that achieve specific abjectives
— Submit and vote on ideas
— Collaborate with peers; share opinions, recommend zplytions
— Obtain technical assistance, answers
*  Same tools; different results | Cracle Mix and Dell IdeaStorm vs.
Amazon.com

+  Communities can (and should) be designed and operated as a ‘servics” =

that benefits all stakeholders on a site
®  Think architecture, not products
»  Critical magsz i the objective; pocket players litter a site
*  Uber-communities (top level) have the most visibility, establish more
critical masz—and can be infinitely repurposed

*  Zonelproduct specific communities are impossible to find, seldom
achieve critical mazz—and are never repurposed

»  Design matters
+ Don't ﬂ'lrtw. out the tools and hope for the best: design for desired

s ing Comrran ties | The New Frootier | Topl nes Presectation

Hamess market perceptions. expenence & definitions h
+  Visitors can solve navigation and silo behavior problems—and
contextualize products. services & solutions for other users
*  Smart designs can create powerful, implicit recommendations y

+  Can be used to create a site that is lively, engaging. and constanthy up
to date

*  Uber-community content can enable off-site syndication opporiunities
= Enabling business networks will be the end game; start now

* Blogs are interesting; 1:1 experts are betier

T236: KITH UL, IPMEr g6 Sorvir, PInis 5

Do v i Tossd o -

Intetligen ce. Welnphere, Ovacie £ Saskren Saitn,

SAP TUP, sarver cosaclideton, DRSSO dak. NI 002

KA, Litas Sorndren, Towl Brvlarpe ie Sonviie, TR
| Trfodobers, DO2 Cveryploce

Alcuwng stony 10 big pvodiuciy can cenn
FOONEIN SrO0UCE A rketng
NSWRSI0NY Senetes, AS U Sraw a0
#O0ve Mialates, adowing vistors 00 tag U
IVVRRE SySTOm D prO0uCT woud
immadately DUt NS SrONUCT INND CORTENT for
pownecrs AnT hoyere—an alow weors o

SIS0, SOy MITVI0ation & only
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F u S i O n CO I I a b O rati O n Fusion 2.2: The One IBM Web User Engineering Model

Fusion user goals, selected set Uglth e ”g“d
= |nformation is tailored to my organization i y

= Information is tailored to me —

= | am aware of new relevant information 5 _
= Relevant information-locating strategies utilized | om

= Site searched effectively e e e ot et
= Valuable resources identified by community T e m—

Can locate information in ways relevant to me (not customized by me)

- Recommendation for social tools such as tagging :
and bookmark|ng User goal: Valuable resources identified by community

< Previous Next >
User goal: Upgrade successfully completed User goal: Virtualization plan

« Users can classify items in a "meaningful” way,

Ems « Deascription

for future reference e

Package: Collaboration
= [mpact .
= Type: user goal

Owner:

- Others can then also leverage these tags | stracto

Swhat is an abstract?

SOUPCe-ass0c: <50Urce-assoc source = _IFhDMO9mEdu_RKkPXVEDVwW'/> copy to clipboard (IE only)

4 reference: <reference refers-to="_IFhDMO9mEdu_RKKPXV&DVw /> copy to clipboard (IE only]
ods

e Back to top

supporting purposeful collaboration, helping users achieve their goals _
Community members tag content and capabilities with terms meaningful to themselves

Back to top
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Competitive and comparative

SOC | a.l Stl C kl ness Segment traffic: Trending P1

= Web trends show social sites getting more
traffic - a lot more!
IT  Cons. Social

= Review social site tools and leverage those Traffic rank (median) 8,121 744

ones that can help ibm.com users it il Lo I (8
. . . 3 month change (%) -13%  -19%  -0.5%
« Tagging and bookmarking are on a high
percentage of social sites R -
« Assist users with finding (and sharing) — e e e A oo
relevant and/or related information Y s 6 oo o o b gociy

- Social tools tend to be grouped together "==~ <

Social sharing: Examples e
" ImpaCt “share”, on-click options .:'j,' = ':"'n

- Use relevant sticky social
tools on ibm.com

T

“share’, rollover options

Qe e

"share”, click/expand =~

Social stickiness . . “ ::, ‘sharelbookmark®. all visible
- get some web 2.0 internet traffic , wagl "~y
E an
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Fusion design guidance

Guidance

= Tagging must be a user input device, tagging directly on a specific item
= Group all user input functionalities into a section
= Functions appear in a module, clearly differentiated from the page content

= Impact

* Have a clearly visible user input section (directions stated as needed)

decreasing site density, moving towards a modular Ul

Horizontal navigation: interaction, link details - visu
- Concept, version A (possible look and feel)

Jcontainers | errtion ® 3 conmtainers
« Al collapsed

N « All expanded

= Fabwad infarmatian

 Poprudar bk and Taggig © 4 categories
= 2 expanded

= 2 collapsed

= Ralsead ol in ga
RE - Lt L L e
7 links + Smrmap2il oersers
= 3 within a category
-4 dlrEﬂ_:tllnkE ) gy
- within B container, - Tugm &
bt not e category [Tzt

* Gontainer nomenclature
and cambinations ara F20
(far placamant anly) ans
subject ta change,

- Papmibe ke ard fage
i B4 Lahux reenmch

Huminans conusding
2rmanizron

[T S—
9 g T e

HOTE: Further resaarch, ineract an design esting ircluding ncmenclature ans exterra validation are reeded to
macilice 186 Inine aumbear and knds of nadgation eemants i the sysiem (@ maragaasle saf)

24

IEM Confdemial Fusion Guide Fer Hor zonlal e gaten

woriabepyus #aen. oo Moy 18, HHE

25

£ 2038 IBM Cesporation
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Horizontal navigation: interaction, link details - visuals

Pt

Concept, within context (possi ble additional information) (cont.)

Additional information for links:
* Assist users in navigating the ste
- Keeps users within contaxt of prasent page
(less likaly to get lost)
States how link is related to present page
(where link will go to)

D)
B Letys Segraccli. Frem smnoiogkal
WOTEEN 0 1 CUTIN D 0 g0 WO I
SR Qe pros, 1O Lodas Nk earch
coniue e o nroee

15 Lahye R

* Srdmed ovefle |
« e e

+ Display as an "alt tag" or “dialog box", on roll-over
(hover ta discover, shown here) - Contian & f
1A

- Fopule Poks 4 T ST AT T

+ Give speciic information about fink (gg: this fnk o)

exits the ibm.com web sile)

Next steps:

« Coment neads 10 be creatad (not prasant today -
parhaps search description)

« Croate requrements around what descripban and
nformaton to prasent

< Avtomatad system to present mfarmation neads to ba
put in place

Werkgraepacttaurs

* User can roll off fink, or click link (or pop-up ttle ink or continue link - delay persistence) to go tc page
NOTE: Acditional topic for detailed interaction design testing.

1BM Conlidestial Fusben Guide for Herizontlal Mavigation sonobsd us ibm.com May 19, 2008 © 2008 B Corperation
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Tactical recommendations for ibm.com spaces

Definitions
= Tagging: users classify items according to their own words.
= Social tagging: users leverage tags set by other users.

= Bookmarking: users save a web page (or URL) for easy return to it, or to
share it with others.

Findin gs Web 2.0 sites — general capabilities findings
| TO p CO m m u n Ity types (Of the 33 SiteS analyzed for the Observations on capabilities and their use across the different web community types.
Tactical Recommendations for ibm.com Spaces study, part 1) Capabilities |Main function Communities that use this
that use tagging at least 50% of the time T e o on e ot o o i
subject (60%)
° CO nte nt m an ag e m e nt Sites (86%) Forum g;c;#ﬁarcg:tcussions on a specific topic | Communication (90%), Blogging/wiki(70%)
N Blog and Wlkl SlteS (70%) Wiki create, edit, and link web pages easily | Blogging/wiki (60%)
k' . 0 Rate rate an item according to a specific Metworks (60%), Creative (57%)
°
Networ Ing SIteS (60 /0) Tag classify an item according to users’ Content management/sharing (86%)
H H own words ing/wiki (70% % i
- Creative sites - photos, travel (57%) (57 Kaowdgs (0%
. aa par TrreTE STy O0 e Trevet
) Kn OWIedge Sltes (50%) item, which others can view ((;Saoaz?e ?E)Tézn?x;ﬂﬁg;?}yﬁo%mks (80%),
= Impact e zice o zoos e corpormion

 Leverage the collective intelligence of users

Allowing purposeful social collaboration

Tagging Design Guide © 2008 IBM Corporation
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Design system direction

Direction

= Tagging should be part of Navigator project

= Tagging function should be leveraged on ibm.com

= Need to re-use functionality presently being used in w3

= Impact

 Improve site navigation aspects for clients decreasing site density, (find relevant information)

assist users in achieving their goals

e

yourdoicom

Navigation container descriptions ‘
(_Rolated poople:

Container Descriplion Source driving what is Relationship to the N a VI a to r My tags: = ==
shown there current page g 'm-— 4 | SE—
. Ll I : Myl
Core (left navigation Key atfributes or use Analysis of the page Same subject (accordi T i v Vot " Tags by irers
blue bars) cases related to subject | subject — present fo today's web agg n_g ) todress_ime oo = - Ralsad paceie
associated information | standards) - Functionality 2 Areet Labhanl =
“Navigator” Additional enriching, cross-silo information - Add tag field at top o = it hdackarlion,
3 B Liber

-- Related information
(Iincludes Community
links to forums etc )

Other attnibutes NOT
already included in the
Core container

Fusion connectors
(Navigator Phase 2)

Same subject,
automated — additiona
enriching cross-silo infi

— Related products (or
offerings) [only on product

Links products that are
relevant to the current

Attach Connector, links
need to be contextual fo

Different subject,
mediated by relationsh)

- adding, opens up "My tags”
- 4 sections: My tags, Tags of others,
Related people, and View tags

pgs, in Mavigater, Phase 19mil | product page table (Business rules) Step 1 Step 2
-- Popular links Most frequently Mining the bookmarks Same subject, Wanren _

bookmarked pages for
this subject

on this subject (probably
Navigator Phase 2)

automated (based on
user bookmarks)

— External links

Links identified by 1BM
or by users (TBD)

Manual, or by crawling
outside service like

delicious

Same or different
subject

-- Tagging function

Tags identified by users

User input, manual and
mined

Same subject

IEM Confidential

Design System Direction

v bl e

1

i
R e
L
i

i brks 1
[
Wy
b Ta0h by bee
» Pubrac pezhe
b Vewings

* Rk ey

» Ve

* Prokobod proeic
* s

L M. Suana hatiguae ()

v Ve

iy . X0 | 0
2008benefits {101y B
101_K (20)

ajax (126)

beg Bkie (v7 )

23 1BM Confdential Design System Direction
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1X2X 2H2007 Geo user sessions — user research

Session item 1.10:
Asked users to rate these features according to preference:

* Overall preference was high for forums, external links, and personalization
* Gen Y users specifically preferred having most popular links and rating functions

Findings yourdotcom
= Social tagging was viewed 1.10 Personalization, features, data
po Sltlve Iy WO rldWl d e L-Veé:oi fn ii;?:g?iiig?ﬂéli:;‘u;i ;inxfemaf links, as well as Sccial Tagging and
= |t was rated the 5th most
: . : . US DE RU CH JP BR IN |BASE GY |TOTAL
important functionality worldwide Personalization 17 11 18 19 16 31 26 | 110 28 |138 |
= Rated 4th most important by Mostpopular 9 12 18 25 17 20 14 | 83 (32)[115
) Blogs 9 6 16 11 7 13 14 | 55 21|76
base clientele Wikis 14 12 11 9 14 19 17 | 70 26 |96
Forums 25 27 30 26 15 30 25 | 135 43 [178
= |mpact External 17 22 27 24 17 17 27 | 119 32 [151
Add/remove Q9 14 17 1A 8 27 17 2423 1107

* Leverage voice of the client - put

|Socia| Tagging 6 8 21 24 18 27 15 95 24 119|

social tagging on ibm.com Ratings T4 11 14 14 17 21 26 82 (35)|117
\|Communities 12 20 94 28 |122 |

Social tagging ~ the ability to utilize the tags accumulated _

for each type of content to provide the association of links to content

Hall, Utesch, Johnson, Bender, Starr, McNeill, 1X2X 2H2007 Geo Test Plan and Findings — FINAL 09-28-2007
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Part 2: Heuristic walk-through
Reinforces need for tagging, particularly within communities
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Heuristic walk-through research

= A walkthrough of each site evaluated the social tagging capabilities provided
within each sites

+ Point of information: a heuristic walk-through is conducted by visiting each site, testing the featured
capabilities and functions, and collecting the observed results and findings

= The prominence of each capability was then determined, based on the site type
as well as across all sites

= Findings here are directional (not statistically representing all sites) because they
are based on only 30 sites

= The following are the top ten traffic sites within the categories below (from competitive
Web Assessment Phase 2 Data 5-5-08.xIs)

IT Sites: Consumer Sites: Social Sites:
Microsoft Yahoo! Google
Apple MSN YouTube
Adobe eBay MySpace
Dell Amazon Facebook
HP AOL Wikipedia
Symantec ESPN Skyrock
IBM Disney IMDB

Sun Comcast.net dailymotion
Intel Weather.com Photobucket
Cisco Best Buy flickr

Tagging Design Guide © 2008 IBM Corporation
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Categories of data from heuristic walk-through of top
30 traffic web sites

SITE Rating|Type |Mo SW|Sitewide |[Comm. |Comm. |User Tag Tag Tag Tag Tag Tag Book- |Opento |Regto |sample url
Tags |Tags {groups) | Tags Input Location|Blogs |Forums|]Pics People |Others |marking |Tag Tag

Microsoft 19 T X s s bookmark left X X X X http://social. msdn.microsoft com/book
Apple bl IT b4 ® comment http: v apple com/support/itunes!
Adobe 100 T b4 X X tag, bkmk X X http Awwnw adobe com/designeenterftu
Dell 179 T X x x rate, com | toprt X X ideas * * http Awwwnw dellideastorm com/popular!
HF 227 IT X X X tag, bkmk | toprt b4 b4 X X http v communities hp comionling
Symantec 393 IT pLs X comment https /forums. symantec com/syment/
IBM 663 IT b4 X bookmark b4 e http: -
Sun 596 IT X X X X http-/developers sun com/
Intel 905 T x x x bookmark | mid rt b X x http://softwarecommunity.intel.com/arti
Cisco 1370 |IT b4 X X rate, reply | toprt b4 b4 s http:/forum cisco com/eforum/servlet!
IT Totals 100% 0% 100% 60% 90% Top Rt | 40% 30% 0% 10% 10% 80% 30% 50%
Y ahoo! 1 Comm ® b rate. bk.cm ®
IMSH 5 Comm ¥ hkmk. cm ¥
eBay 21 Comm ® ® tag, bkmk | toprt groups b4 s http:/groups ebay cem/groups/Garden
Armazon 32 Comm b4 tag left. btrm b4 products X http: e amazon. comdtag/kids %20k
AOL 46 Comm X X comment
ESPM 47 Comm X comment | toprt X X stories X X http /isearch espn go com/baskethall/
Disney 43 Comm X
Comcast.net (206 Comm b4 comment
Weather.com |244 Comm b comment
Best Buy 302 Comm x rate.bk.cm x
Gomm Totals 70% 20% 30% 10% 90% Top Rt | 10% 0% 20% 0% 30% 50% 30% 0%
Google 2 Weh2.0] i rate.cm
YouTube 3 Weh2 0 " rate bk,cm| top mid b b videos X X http: S youtube com/results?searc
MySpace 6 Weh2 0 G G rate bk,cm| top mid b4 b4 X b4 b4 http:/ivids. myspace com/findex cfm?fu
Facebook 7 Weh2.0 i i rate bk,cm| top mid b4 b4 X b4 b4 http://apps.new facebook com/socialta
Wikipedia 9 Weh2 0] x % comment
Skyrock 18 Weh2.0 H % rate bk.cm
IMDB 29 Weh2 0] x rate bk.cm
dailymotion |33 Weh2 0 % rate bk.cm| top mid videos X http: M dailymotion com/philcotof
Photobucket |34 Web2.0] x X X bk.cm X X X
flickr 38 Weh2 0 % " rate bk.cm| top mid b b X X X X http/Mlickr com/photas/gaetanles/2669
Web2 0Totals 50% 50% 80% 0% 100% | Top Mid | 40% % 50% 30% 20% 50% 30% 40%

Totals 73% 23% 70% 3% 93% Top Rt | 30% 10% 23% 13% 20% 50% 30% 30%

Snapshot as of 8/20/08

Tagging Design Guide © 2008 IBM Corporation
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Heuristic summary

General findings (across all sites)

= 93% of all types of sites have some type of user input function
- Tag, Bookmark, Comment, Rate, Emaill

73% of sites do not have site wide tagging
* They have no tagging, or have it within a small community

70% have some type of group or community area within their sites
« 37% of those have tagging within those areas

60% of sites have tagging capabilities

50% of the sites leverage social bookmarking

37% of the sites use both bookmarking and tagging together

30% of sites make users register in order to access all capabilities

Tagging Design Guide © 2008 IBM Corporation
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General findings - capabillities Microsoft, Best Buy, Intel, Yahoo,

Cisco examples
= 93% of sites have some type on user input capabilities

- Tag, Compare, Vote, RSS feeds, Email, Rate, Comment, Share, Bookmark

A
( Tags )
e —_
i H . e - . Customer
Allﬂl'fSlS Services Backwards Owverview | Specifications | Accessories Rearicure Rezearch

Compatibility Charting
Conditional Formatting oae
Walidation Ewcel Server File Format Customer Reviews & Ratings
Formatting & Printing
Formulas and functions How
TO Integration With Word and

Pcwerpcifut Iteration Other Share this Product: EE?'.

Improvements Overview BDOF PDF,

Customer Rating: 7777773057 5.0

100% of customers would recommend this product

Custom to a friend (6 of 6).

. _ Write a Review
P ents TI\.'GETEHES @arh .. QEE @
Plasma H= ~°'Wmn= |_C m=mTE T
Model: BNSET Tables Trust

Viewer Customer Rating: 777737373 5.0
3 HOMI ing Bang for buck 08/08/2008
cabinet; 1 By ibmer from Raleigh, NC  Read all my reviews
Customer
Customer R Pros=.. i crizsp picture. great apperance. The features it offers are great.

ons: & room with lot of light causes glares, nothing can compare at night though

% Vote on this page "I got thiz as a replacement TV from Best Buy as my previous one broke. I would have to )
Lul pag =ay that I love this more as the picture is so very clean. It has changed my perspective about
M D! ‘s, Do not ao for the brand name. Samsuna clasma and lcd are awssom :

@1 Rk |
4 . .
of Color ¢ b/ Buzzup (| B RSS |) Email @M | | [ Bookmark |

s
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General findings - communities

= 70% have some type of group or community area within their sites

- Of these community sites, 37% have social tagging

— Items for tagging change between community site types
= |T sites - blogs, forums, documents and tutorial materials
= Consumer sites - products, images and comments
= Web 2.0 sites - communities, groups, members, and most all content

- Of these community site, 30% require users register to create tags

— Registration processes vary in complication across site types

= |T sites have the most complicated registration processes
- |D & Passwords - complicated rules (eg: must contain 1 lowercase, 1 uppercase, 1
numeric, cannot contain $, !, *, etc.)
« Security questions - name of first pet, etc.
* Verify instance - type this squiggly text into the field below, etc.
= Consumer and Web 2.0 sites tend to have simple registration steps
 ID, Password, and Email address - nothing complicated
* Not need to verify instance or have security questions

Tagging Design Guide © 2008 IBM Corporation
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General findings - tagging Facebook, Dailymotion, Flickr,

YouTube, eBay examples

- 70% Of Sites have tagging Capabilities BUTTERFLY & HUMMINGBIRD GARDENING »

» Tags serve a number of purposes my —
— ldentify, Track, Associate, Join, Connect, Return, Promote | ... ey fou e

seing that first hummingbin Hummingbird
MNature

- Tags can be associated with a variety of items harngwhat warked fos | 12u
rtures with us. I'm sure thaZomin

and levels of information Y““imﬁ o e

Cover

— Communities: can be tagged by members sroadeostousel (5 ear Gome |
and/or non-members : —
— People: can tag yourself, or others Community Groups : Featured
All Groups Contests Blog TesiTube Yo

— Objects: videos, products, blogs, documents

Punk Rock
Punk 's not Dead.

3abha gakba we accept you we accept you one of Us..

View a specific friend’s tags

Start typing a friend's name

s Exploited Plazmaticz 2D

Videos: RR el mt:r 525 | Discussions

facebook  Sonalstarr
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t SocialTag
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General findings - registration Yahoo, Dailymotion, Symantec,

: : : IMDb, HP examples
= All 30 sites have a registration process ’

- Site registration can serve different purposes for different roles

— Business type reasons ==
- . . . . . {"I:‘ HF Pamsocet Hew Laer Regaimicn
= Control access - view secure information within the site e )

= Track user activities - improve site accordingly ‘
= Limit access - constrain tagging within a community -~ ——— —
— User type reasons
= Ability to collaborate with others : : — e
= Additional info and functionality —

= Easy registration is critical

Tgiie wil
— e
e =
m Hithem! — = P =il
[ I i -
\.,il e i v - ﬂ@@Moﬂon ES »  Upload Videos R
d e = = e U B L
. Videos Channels Users Groups My Channel e ared -
e REATE AN ACCOUNT B et :
= 447 O - (o] sy | sy |
S e “Pick a username: — SR I e e B SR M
[ . — o i vt i e e B P
“Pick d: - - L -
oA passwor A Register at IMDb.com (it's free!) e
=Confirm password
- | Vour email:
A Fill out all the fields below. Hit "Register!” L — |
Fart Your address NP
[ e —— Hirthdate: | [ e - E-mail: Privacy policy
s “Gender: Qmale O female Confirm E.mail:
e £ B
=Enter the letters and numbers as they Sex: OMale © Female
appear in the image below: Vear of Birth:
X X ;RB win'Yepin ZIPIPostal Code:
=l : _' _‘ — - (e.g. 98104)
IIW e TR TE—TEE o Country: |United States [¥]
“Ihave read and agree with O e et e - Select a password:
] e i v g i s v e o e P b, 0 e (four character minimum
e Lt i -
. Hagister w Confirm password:
oo s i e
REGISTER!
Lol Np sl Tl | =Om I
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General findings - bookmarking  18m, HP, MSN, Facebook examples

= 50% of the sites leverage social bookmarking
* Majority of sites leverage external bookmarking services

— IT sites tend to display small link to selection types
= Selection choices appear in a pop-up box upon roll-over

— Consumer & Web 2.0 sites tend to directly display types
= With a module or row, may contain other social tools as well

i BOOKMARK + SHARE o® 20 oo . . .
mo: Lotus Connections o h . @ Print  [=%] Email EE“DI;I QﬂDlgg I] Facebook Ea Mewsvine
Bookmark & Share I=n
nt options
g Delicio.us 25 Digg
. dobe® Flash& Player _
qQy StumbleUpon €5 Reddit Bookmarks Edit
L= Technorati o Twitter il e iy Photos ¥ Video
== More ... =T o o— AL Groups B Events
! are or |agq with:
_ shof 9 Marketplace {3 (Lil) Green Patch
Add This =Mel . :
sPC g® Delicious %% Diag ¥ Yahoo! MyWeb Bumper Sticker G§ Vord Twist
=Pril gy stumble Upon Goaale Facebook —
x‘g: &3 Propeller Bookmarks () Maanalia
B
Toel I Netvouz Furl £ Wi
»So| B Bloalarks *3) Blinklist 7, Slashdot
Dd 3 Reddit A Faves Permalink
»Brol L Twitter B3 newsvine
o Shaﬁa‘tag this page
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General findings - bookmarking (cont) Facebook, Cisco,

Photobucket examples

= 37% of the sites use both social bookmarking and tagging together
- Both functions are independent of each other and serve different purposes

- Bookmarking allows users to store URLs where they wish
— Can keep URLs with them, access them from and for any site
— Have ability to share them, but do not have to (can keep the private)
 Tagging allows for associations directly on the site
— Anyone can leverage this information
— Can browse choices because tags stay within the site
— All can leverage associated content (collective intelligence)

Share this image on MySpace
Title: Check out this image!

Location: ‘ About Me [
ou our e:

Bookmark ot 7 QD

(( Popular Tags

ﬁﬁllaboration ci
e telepresence e
video by posting it to the following sites: :%rr%%g;eﬁgf 3
digg () E] facebook ot del.icio.us padband educatiol
¥ yahoomyweb E3 newsvine Q) stumbleupon |[curity network ungg
= spurl ¥3) blinklist mmunications secg
¢ industry analysts it
halization google g

(@ spread this video Iypa & name or tag:

Yiamoars

Build buzz around th
£ 1% A parsae 2% ther emal and
wo'l zend them a Irk

P e
et my wnsl sdd sy

anor ancas a LIRLE 1o maka it clekahis
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Heuristic summary

Detailed IT site findings
= 100% of IT sites contain communities

60% of these IT communities have social tagging

* |IT sites have social tagging only within these communities

+ Of those community sites with social tagging, 83% make users register to
create social tags

90% of IT community sites allow for some type of user input
- Bookmarking, Sharing, Commenting, Rating, Voting

50% of IT community sites allow users access to some type of user
Input without registering

80% leverage social bookmarking

50% use both bookmarking and tagging together
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IT site findings - communities Dell, HP examples

= 0% of IT sites with communities have tagging outside of their communities

= 100% of these IT sites with communities have no site wide tagging
- Community sites have a different look and feel than their corporate sites

» They have different purpose: building a sense of unity among users
— Allow users to communicate and interact.: Commenting, Sharing, Rating, Voting
— Allow users and clients to have input: Tagging, Bookmarking, Blogs, Forums

e L T : . ere e s i b ) Suapy -
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IT site findings - registration Adobe, Dell, Microsoft examples

= 83% (of the 60% of IT community sites with tagging) make users register
to use social tagging, many are far too difficult

« Tagging: Microsoft, Dell (see page 21)
+ Others functions: Posting (Dell), Commenting (Adobe)

= 50% of all IT sites allow users access to Browse by Tag

some type of user input without registering favicon

Bookmarking

- Read forums, Reply to blogs, Bookmark content

T join words together in one tag, use
guotes. E.g. 'sgql server
<E0u must login to submit an il:le; >
Wi .

_l/_\_\ PROMOTE... - DISCU
© interesting idess S with Dell &
you want to see. : T__] USErs.

You mustlog in or register.

{eggar. click on the register tab above the I@

Tologin, enter your username and password inta the login box to your right.

user to user forums

4 Support 4 User to User Forums < Adak Tt rorums

You have guest access to hmw@sage or add a topic. you must login o register If you forgot your password, click the forgot password link and we will reset it for you.
|
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IT site findings - registration (cont) Dell example

* Registering at Dell allows for many capabilities

— Tagging, Add to Favorites, Add to Notifications, eMail, and Report
7~ N\

.
Login XPS Desktops Jump To a Message Soard

Secreen Name

BACK TO: Forum Home » Support = XPS Desktops > Re: Monitor goes blank?

Password -
JumptoPage: 1-2 | NextPage
Saue iy Login ] [ remy
E Jay77KD I've had an XP3 420 for about a month. About a weel
Forget your scresn name or pasgfliord? NBW:“? atrandom t?mes. Its still a_n_must doesntseemto b
Wegs(e[gd” Click here tcgfn up. Reo 4 02-06-2008 second itwill be fine then it just cuts out and | have t e oo to this message's RSS Feed

sometimes will go a couple of days without doing it ¢ . .
first after searching around | thought it might be a prg i el
stopped putting itto sleep and would just turn it all tiE=FA T FRER RO

‘week butit's started again

Search the Forum

I— TherChas
e 4 lsers N Message 1 0f 11 Core2 processorQ6600 (2.40Ghz, 1066FSB)
Advance: sEr=ear Viewsd 768 times 5120 IDIA GeForce 8800 GT

4GB DD RAN at 667MHZ

Navigation the monitoris @ UltraSharp 2407FP 2407FPW-HC.

3 Forum Home

A 1 I
M Support 1y suggestions wou Mhe Forum XPS Desktops Jump To a Mes=sage Beard
2 New Users/Mon-Technical

3 Desktops 02-06-2008 09:16 PM

3 e [ SRR E—

Advanced User Search

BACK TQ: Forum Home = Suppert = XPS Desktops = Re: Moniter goes blank?

Jumpto Page: 1-2 | NextPage

Navigation s

O Forum Home Add This Message to My Favorites
5= Support Jay77KD I've had an XPS 420 for about a month. About a ) -
N INan- i Mewibie at random times. Its still on it just doesnt seem TNsam—a e WEREEEEEG RS LA =L
MNew Users/Mon-Technical Posts: 1
=R second it will be fine then it just cuts cut and | have t

Desktops : : Subscribe to this message's RSS Feed
g Laptopg AR EETEE (BB sometimes will go a couple of days without doing it ¢ o2

- S first after searching around | thought it might be a pro =0l ne Tl el
g ;z:‘g:;erals 5 stopped putting itto sleep and would just turn it all t Print This Mace=na

weelk butits started again. - .
‘ E-Mail this Message to a Friend

2 Servers & Storage The PC has
-Metwork/internet\Wireless Mez=age 1 of 11 Intel Core2 processorQ6600 (2.40Ghz, 1066FS8)

N 51218 NVIDIA GeForce 8800 GT Report Abuse to a Moderator
PS5 Laptops 4GB DDR2Z SDRAM at 667MHz
@-[™ Discussions the monitoris a Dell UltraSharp 2407FF 2407TFPW-HC.
Resources Any suggestions would be appreciated
FIRST TIME USERS I 02-06-2008 09:16 PM

FORUM LANGUAGES -
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IT site findings - bookmarking

= 80% of all IT sites leverage existing social bookmarking tools
+ Bookmarking takes user to "partner" bookmarking site (eg: del.icio.us)

— (1) Link on community page directs user to...
— (2) A del.icio.us/adobe page [new window] with links to...
— (3) to other Adobe pages with the same tag

(1)

&% del.icio.us { adobe ! Flash { )
Sog W i

honkmadiad an dal i ua for Elagk

(2)

dobe.com

ADOBE
4 DEVELOPER CONNECTION
-

Adobe example

Sign in and join

Search for...

del.icio.usfadobe
Leam hoW enter
editors ars using social
bookmarking to help you find
content on Adobe and
elsewhers on the intemst

Leam about del icio.us

delicio.us [ adobe | by Adnite Sysiens g
wour Raworhues: | i robwadks | 3ebaonipiaons | ks dor wou | pasi

AN adeba's e (115
scioha in I yar netwere, vees sdzkba'e rebeak

< madr | Lutar pags 1ol 134

Duck=an CodFusion=CGuery Ajas
‘¥ouTubs - Slop Stupid PDF Syndnome Mo
PRS0 resiunces

e Piana - &t GyberThing net

Tag Galaey

Ackoiee o Fles dookbook Dels

Graphiodras com - Phoboshap plug-ins Busirator plugrs and add-ons cusiom shapes

brushes and mane:

Fhoioshop Tulonals on Pholoshop Somest

koo Diesign Tuberial: Drawing A Pencl lcon | Tutenals | Smashing Magazing

~ PRODUCTS ~ TECHHOLOGIES
Acrobat ColdFusion Flash Flex ActionScript css PDF
Adobe AIR Dreamweaver Flash Player LiveCycle Ajax Mobile and devices Secu|
~ DEVELOPER RESOURCES
Adobe blogs Blog aggregator Docurmentation Exchanges Flex cookbook Adobe Labs Supp
Article archive CS8 Advisor Edge newsletter Bug base Forums SDKs Train
Home LD sukhhaimailal £1ox Developer Center /
Flex cookbook beta
oo
ICummunity guidelines | Editorial guidelines | Feedback | FAQ Setthe Flex 3 Cookbook Book and site produc
a=sl Find and share code recipe solutions Search Flex conkbook
L=l |
Sear
el Q Write a cookbook post
:".cr Top searches
i AR Compg
‘a Flex cookbook RSS feeds A Pg
dcon | Actions:
daks RECENT. POSTS | COMMENTS | EDITS ActionSeript bata
Sy Architecture XML
sl ; " : Behavi d effect urd
ater .l Cookboak plug-in for Eclipse or Flex Builder Enaviors and emects &s|
Awly T . anl anmcals fas aastant s insida s INC

A EREE et
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MerESsTEDIRgIng  ARRIET
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IT site findings - bookmarking (cont) IBM example

http://mww-01.ibm.com/software/lotus/products/connections/

= |IT sites give users a large selection of social bookmarking tools
» Giving users the option of selecting their favorite one (4)

— (1) Link on an Lotus Connections page links to
— (2) any bookmarking tool marking page [new window] , once saved, it returns to
— (3) the ibm.com Lotus Connections page.

Note: Present only on 1 page (Lotus Connections page - unorthodox, see pg 36)

1
P = S
emo: Lotus Connections £ BOOKMARK+ HHRE@ :

~~—— IBM
Bookmark & SIV =" :
5 nt options L
(2) z m Delicio.us )) S Digg et n Banke
dobe® Flash® Player / e Fawates
M gl stumblelUpon €5 Reddit M T
. . ErE L :

o1 k= Technorati o Twitter  — B ¥ tabenm et
fy / e

A= recnncean i

_.‘ shan A

°

&

a

Bookmark & Share

(3) Add Thiz

.f
5
2
]
B
E

] F ra
a" del.icio.us p
hiot =8 Prope %
1 = EETRRTY
url http:/fwww-306.ibm_com/software/lotus/products/connections/ ¥ dimpy B miomancs
- - L o
description |BM social software - Lotus Connections e [
= spu M L2500
notes [ JYETEREUEY # Fapdbinl inicz
By pocing @ ragnow
tags space separated & 3eganks ) [T
[0 Flamen mmamnb: y EEerbon ol (he above ERter e
recommended tags ool pou cin sl Tos s lng ki by gomg K TRT i tom ax Wy ALt
tools
your netwerk
for adobe faribm T WA Chwm AsriThis Barton! (0 aesse o 70
popular tags
ibm collaboration social lotus enterpriseZ 0 web2 0 connec! tions & Copyripht 3008 - A3dTris
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IT site findings - bookmarking (cont)

Intel, Cisco examples

= 50% leverage social bookmarking and tagging together
* Both tend to be in close proximity to each other
* However, neither is associate nor dependent on the other
* Both are independent functions

— Bookmarking allows users to store URL where they wish

— Tagging allows for user associations directly on the site

LEEE M

Qe EEE A L

Community Tags

code developer Fag INTEL
Manageability Mobility MPSDK
multithreading multi-threading
Multi-threading parallelism
software Techneolegy threading
UMBC

Tag This
My Tags
Site Tag Cloud

Search Tags:

Tagging Design Guide

Bookmark o® o @

Popular Tags

collaboration cisco
live telepresence
Inferop green
technology wef
broadband education
security network unified
communications second
life industry analysts it
glohalization google
padmasree warrior
forrester twitter internet
wehex mobility india csr
alympics marie hattar
maohility services engine
human resources emerging
countries intelligence
milb.com china nexus
7000 retail
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IT site findings - tagging Del, Intel examples

= 60% of IT community sites specifically use social tagging
- Direct user input page tagging

— Dell Forums: allow users to tag forum threads directly in the frame

All Users' Tags: badly by discherges elechicity got (view Q} _ >
—

All Users' Tags: badly by discharges elechricity got (view all)

(Separste tags with spaces)

— Intel Software community: allow users to tag the page directly in a pop-up

Community Tags ‘& Tag This - Windows Internet Explorer u D‘E
|g, http:,.'fsoftwarecommunity.intel.comﬂSNTag\"a'ebﬂSNTang.aspx?turl=htt|:|“}‘u3.ﬂ.“}‘u2F'hM

code developer FaQ IMNTEL
Manageability Mobility MPSDK
multithreading multi-threading H )
Multi-threading parallelism Intel
zsoftware Technelegy threading

UMPC
URL ttp:
T Tags Comma (,) separated

Site Tag Cloud

Close window
Search Tags:
| | I<—l | 1 lil

”Done L 100% -
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IT site findings - tagging (cont)

= Tagging characteristics within IT community sites
« Appearance (see pg 27 for examples)
— Tag clouds, List of links, Line of tags
— Tags always link to lists or a page of other items also tagged with that description
— Tags tend to appear in a module, visibly differentiated from the content
* Location
— 80% of the communities with tagging have it located on the right side of the pages

— 60% have it located close to the top right section of the page

— Tags tend to be located in close proximity to other user input/interaction functions
= Bookmarking, Rating, Voting, RSS feeds, Email, Sharing

* Access

— Users may need to register to "add" tags to a community

— However, tag associations are accessible for all users, even those not registered
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IT site findings - tagging (cont) HP, Microsoft, Intel, Dell

Cisco examples

Visual examples el
p RELATED TAGS
Popular Tags e — o ?
2008 Password: I:l - H:'c HEI:F » Google
BEhII"Id_‘I!hE_SCEI‘IE! R:mn.amber me? [ INSPIRON » Bloglines
Business technology [ogin ) Istitude  M1E2C N Se—
career tipS Celebrities Forget Login ID? Memory Mo 8
collaboration roraet Pessnard? Notebook  Mvidis TR
MNew Registration? ShERee =
color reprodui( Tags oN POWEF
. ~ | EEreT Subscribe By Email (info)
color SCI¢ Analvsis S . k Feed Options PROBLEM sceer
e nalysis Services EBackwar Scund  Upgrade -
Communities A +
) Compatibility Charting virtualization (3 USE VIDED Vists | i ‘
envircnment F . . VOSTRO Wireles
hp Ind Conditional Formatting o des i =
Innovations wzlidation Excel Server File Format| Vote on this page I'.\EITH /;F L Bookmark .. Eﬁ' ':ii
- .- view ally
. Formatting & Pnintin
Teaching lea 9 9 B P Popular Tags
- Pe Formulas and functions 0P TAGGERS
markstin = . .
g_ TO Integration With Ward and Taas for This Page collaboration cisco
perception 9 g tr4 (1C I
P PowerPoint Iteration Other .n{e t9|epresence
virtuzlizati ; =
photography ro« Improvements Overview PDF PO B helmedo1 (7 'ltgll?'lrﬂoﬂﬁnﬂg;eﬁfgf
rezearch pi ) SpeedStep (E LA i
See 2006 Undao, Other Improvements PivotTabl Community Tags bmad_band e.dutatln_n_
- Programmability Rows, Columns, rnatladu 4 security _neFA-UI’H umfleg
SEE_EDD? 5 R bi code developer FAQ INTEL - E_Clm_mur‘llta lons Sel_:cm
. Performance Smarcars Tables T oy mosility mespk bertrammashie life industry analysts it
zocial con g / ey . B
Center UDFS Undo Viewer multithreading multi-threading mashier(z globalization google
Software Stra Multi-threading parallelism padmasree warrior
software Technolegy threading reaniemack (7 _.J )
Tablet PC UMz forrester twitter internet
webex mobility india csr
technology \Web oo Thie olyrmpics marie hattar
2.[} M-\.-gTags_ boot DRIVE zxz7o LCD Mermuory POWER mobility services engine
Site Tag Cloud Upgrade USB VIDEQ XP (view all) human resources emerging
A countries intelligence
S=ren T=as . mib.com china nexus
TOT Ty -
— | | T com ¢
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Findings - exceptions to the rules Amazon, Symantec example

Amazon
= Tags appear in various forms s
» Tag clouds, lists of links “‘“‘
- Tags are popular, exploratory, or M
associated &
= Locations

book business

- Top left, Bottom left, Across footer
u D u pl ICatI O n E;jz‘ii%it%gni;m ’ Products tagged “kids books™ are also tagged
. organization accelerated reader advemture animals sedime story book children Childrens books
* Appear numerous times on a page oy uccest || S St Gl o sy sy e ey s Kids
w;e&;:;ch useful > See all 9018 tags...
— Inconsistent: different tag types L I

— Confusing: which tags mean what

RECENT LOGIMNS:
Symantec ;he Dodo _I__-:-LlisT Corvk Ken
utnam Brian Dykes
H H AshGrove_1T od i
= Lists recent logins as a "cloud" o Cenose
P4 LOnghOrn JohnDW Bugsy wyo-
* Creates a CIOUd tag Of IU's users admin TirTul doctortt david
— Unorthodox: why present users like this beachboard Jasont7a7 David-
] 7 jellyhead ubiraci.rocha Tony
— Confusing: thought these were tags Sterling CEZAR David Moore
Ceroy OptimusPrime LakeRat
BoblLablaw
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Findings - exceptions to the rules (cont) IBM example

http://mww-01.ibm.com/software/lotus/products/connections/

IBM [Bottom of Lotus Connections page]

= "IBM Bookmarks" (1)

* Internal bookmarking

— unorthodox: separate independent function, competes with | *"****
external b00km arkl ng in footer (2) , and rlg ht Colu m n (3) url http:/fwvaw-306.ibm.com/software/lotus/products/connections/

description IBM social software - Lotus Connections

= Right column bookmarks (3)

tags space separated

- External bookmarking service

recommended tags

tools

— inconsistent: only appears on this Lotus Connections page your network

foradobe foribm
popular tags

— unorthodox: competes with internal and footer site wide
external bookmarking f f

/' AC'[I‘."I'[IBS r\':lll-’lHUlﬂll: = UUllllllUllll}l T
"?{E‘S‘j Organize your wark and tap your Business
£ professional network = Praduct demo: Latus Connadlions € BOOKMARK+ SHARE of & @ (3)
=+ Learn more
IBM Bookmarks

Technical resources

Eli-:ukmark& Share‘ =

gt Delicio.us = Digg

=+ Product documenjtion -
, : : Stumhblelpon = Reddit
° save 6 cancel F =+ Social softwargfeployment service + . E’:?
from ISSL ® Tzchnorati Twitter
You do not have any selected bookmarks at this time. /F ‘- - Y

== More .

Bookmark this page as ool stuff =+ Deployment wiki
IBM social software - Lotus Connections

E Lotus Connections screensaver for
Microsoft® Windows (1.76MB)

) Add This
= L otus Connections on YouTube

I+ Blog: InsideLotus

[= Blog: Digital{Analog)
NC—

E-mail thiz page Q Print thiz pageQE IBM Bunkmarwgigg thiz g™ Save to delicio HD

About 1BM Privacy Contact Terms of use Accessibility IEM Feeds
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Summary of de facto standards for tagging

= Function
» Tagging is a user or client input device, tagging directly onto a specific item
— Tags are always clickable and link to a listing of items with the same tag
« Types of items that can be tagged vary greatly
— IT sites limit tagging to communities items: forums, blogs, comments
— Other sites allow users to tag various items: products, people, and even groups
= Appearance

 Location
— Majority of sites place tagging modules at top right
— Some have modules that can expand and collapse
« Group with similar tools
— Many sites group social tools together: tag, bookmark, sharing, email, rate
* Look-and-feel
— Tags appear as lists, a line of items, or cloud tags (tags are always links)
— These functions are visually clearly differentiated from the page content
= Access

* Majority of sites allow tagging as a public function
— Anyone can leverage them
— Mostly IT sites make it private for the communities
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Part 3: Recommendations
Leverage de facto standards as they emerge
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Recommendation for ibm.com

= Leverage tagging within communities and the communities platform

- Leverage how consumer and Web 2.0 sites tag additional item types
— Communities themselves, Groups, Teams, Members and Experts
— Expand to also tag Products and Capabilities

= Make registration process quick and easy
- Don't lose user input because registering is time consuming and complicated

- Leverage all collective intelligence expanding tagging into public space
— Consider allowing tagging on public site without profiling

* Reuse de facto design standards for tagging
- Leverage external bookmarking services (stored by service)
» Tags must be links, can be a cloud or list (created and work within site)
« Appear in a module which is clearly differentiated from the page content
« Group with like user interaction functions
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Next steps:

= Accept and action recommendations

= Review purpose of sections and groupings
* Review and analyze how these functions will work together

* Identify possible reduction of redundancy of links and number of groups

— If "subj-to-subj" relationships leverage tagging in the "Collective" section, it will need
to work/align with "subj-to-subj" within the "Horizontal navigation/ IBM Fusion" section

= Interactions and nomenclature testing
(NOTE: TBD due to resources)

- Create versions for sandbox for live user testing
 Leverage findings to improve overall navigation scheme and search synergy
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Thank you!

For additional information:
Sonal Starr (919-517-0447 T/L 255-0447)
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1.10 Personalization, features

= Please follow along on your form and provide a “Y” or “N” to indicate if the
feature should definitively be included/added.

Personalization — the displayed links will adapt, change or be
added according to user behavior which may include some
form of user control (Note: the user has some ability to

override site adaptations)

Most popular — this concept would reorder the horizontal
navigation links based on what other visitors click on and
make the most clicked links rise to the top of the list (and
potentially add to the “default” links)

Blogs, wikis, forums — including links to relevant content in
each area

External links — in addition to links to IBM content, links to
external content (outside of IBM) could be included

Add/remove — the ability to control what is included within
horizontal navigation by adding/deleting desired links

Social tagging — the ability to utilize the tags
accumulated for each type of content to provide the
association of links to content

User ratings — the ability to see content ratings and user
reviews of content for web pages

Communities — this concept would reorder the horizontal
navigation links based on a group of people with similar

interests

Tagging Design Guide

Form 1.10.2 Session [day/time]:

Must
have
(Y/N) Reason

Add/Remove

Social tagging

Mote: “User ratings”and “Communities” were added to this form (hand wriiten).
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